SYLLABI FOR ENTREPRENEURSHIP

COURSE TITLE:
ENTREPRENEURSHIP


2007-2008





Grade 11 OR 12

REQUIREMENT FULFILLED:  Economics


1/2 Credit

COURSE DESCRIPTION:


This course is a step-by-step journey through the entire process of owning your own business.  From selecting a product or service to selling, handling customers, marketing your business, obtaining financing, managing employees, and increasing your business skills for success.  This is a capstone course for all business majors.

I. BASIC OBJECTIVES

A. To see if you should be an Entrepreneur—do you have the skills?

B. What skills are needed in becoming an Entrepreneur

C. What is an Economy and the Entrepreneurs role in it.

D. Types of ownerships.

E. Developing a Business Plan

F. Being able to identify market needs

G. To learn the financial and insurance in businesses

H. How to choose a location for a business

I. How to market a business

J. Identifying the hiring and managing of staff procedure

K. To be able to record keep

L. How to use technology to survive the business world

M. Identifying the legal, ethical, and social obligations to owning your own business

N. How to make the business grow

II. COURSE CONTENTS
A. Communication Skills

B. Math Skills

C. Problem-Solving Skills

D. Past and Present Entrepreneurs

E. Setting Goals

F. Learning about the Economy

G. Government and the Economy

H. Building a Business

I. What to put in a Business Plan (This is the focus of the course and required in starting your own business in order to be successful)
J. Understanding the Market and it’s needs

K. Insurance

L. Financing

M. Choosing a Location

N. The Marketing Mix

O. Hiring

P. Compensation

Q. Managing Your Staff

R. Record Keeping

S. Inventory

T. Cash Flow

U. Hiring externally for expert advice

V. Technology

W. Purchasing

X. Legal Requirements

Y. Ethical Dilemmas

Z. Global Trends

MATERIALS:


Entrepreneurship—Ideas in Action; by Cynthia L. Greene; South-Western Publishing Company (staff approved).


Accompanied workbook


Research materials as provided by the instructor and hands-on project materials

GRADING PROCEDURE:


25% on quizzes


25% on Business Plan/Test grade

25% on homework


25% on class projects/in class participation activities
